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Opportunities & Challenges Faced by
Chinese Enterprises in Southeast Asia
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Population of 640M \
GDP of US$2.8T

340M internet users

https://www.channelnewsasia.com/news/business/chinese-tech-giants-battle-alibaba-tencent-southeast-asia-10702424
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SHARE OF POPULATION IN
INDONESIA THAT USE SMARTPHONES

INDONESIA

THE ESSENTIAL HEADUNE DATA YOU NEED TO UNDERSTAND MOBILE, INTERNET, AND SOOAL MEDIA USE

TOTAL MOBILE INTERNET ACTIVE SOCIAL MOBILE SOCIAL
POPULATION SUBSCRIPTIONS USERS MEDIA USERS MEDIA USERS
ISYNN FHEF BEXMAR  ERASERAR Bt s kAR
2.68z 3.55z 1.5z 1.3z 1.3
URBANISATION: vs. FOPULATION: PENETRATION: PENERATON: PENETRATION:
S56% 133% 356% S56% 48%
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OVERVIEW: POPULATION & ECONOMY

ESSENTIAL DEMOGRAPHIC AND ECONOMIC INDICATORS -
A ZHAD BHAD | dwcms | e
268.2 49.7%  50.3% +1.0% 29.3
MILLION
URBAN GDP PER CAPITA (PPP) OVERALL UTERACY FEMALE UTERACY MALE LITERACY
POPULATION (CURRENT INTERNATIONAL §)* (ADULTS AGED 15+) [ADULTS AGED 154) (ADULTS AGED 15+)
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56% $12,284 95% 94% 97 %



P |

=7 /7> Y ERY
SZBHIRE TR DEVICE USAGE TIME SPENT WITH MEDIA TOP VERTICALS
ﬁ%ﬁj PERCENTAGE OF THE ADULT POPULATION" THAT USES EACH KIND OF DEVICE | SURVEY-BASED) AVERAGE DAILY TIME SPENT CONSUMING AND INTERACTING WITH MEDIA [ SURVEY BASED] -
POPULAR CATEGORY OF DEVICES BY Forre mion Mo oevce L ¥ s
SCREEN SIZE (PHONES, TABLETS) ‘ ‘ O e e I e I
INTERNET VIA ANY DEVICE MEDIAVIA ANY DEVICE AND VIDEO ON DEMAND) STREAMING MUSIC HEAWE RMEES BMEER
BiF
9% 60% 22% A 5]
354:)-11 %ﬁggzdﬂl EEIH_‘IXI_ qzd:}iEElH_‘m_ ENIEI'IH\HE\:I ll:iI!VU\l
TELEVISON DEVICE FOR STREAMING EZEADER WEARABLE MEsK .
{ANY KIND) INTERNET CONTENT TO TV DEVICE TECH DEWICE EERS

. . 8H36M 3H26M 2H52M  1H22M
959, 29/ 1% 1% ﬂzis’éEI{Egﬂa SE{’S%EH@EEH %’3%52@% $ii’>24§ElﬂE\
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CONTENT STREAMING ACTIVITIES

PERCENTAGE OF INTERNET USERS WHO STREAM EACH KIND OF CONTENT EACH MONTH [SURVEY BA SED) - A QOSER LOOKAT THE NUMBER OF APPS DOWNLOADED AND INSTALLED, COMPARED TO THE NUMBER OF APFS USED

NUMBER OF MOBILE TOTAL CONSUMER AVERAGE NUMBER AVERAGE NUMBER OF
APPS DOWNLOADED SPENDING ON MOBILE APPS OF APPS INSTALLED PER MOBILE APPS USED PER
WA!CHVIDEOS STREAM TV CONTENT PLAY GAMES STREAMED WAICH UVE STREAMS OF WAICH E-SPORTS DURING FULL YEAR 2018 DURING 2018 [U.S. DOLLARS) SMARTPHONE DEVICE MONTH PER SMARTPHONE
VIATHE INTERNET UVE VIA THE INTERNET OTHERS PLAYING GAMES TOURNAMENTS
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98% S50% 46% 36% 17% 5.087 $313.6 4 34
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Common Challenges Faced in SE Asia Doing Business in Indonesia
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N o=y A= .. : :
== E—F_F — Our staff are well verse in Bahasa Indonesia and understand the local culture
== BE = 74075_ = d IaleCtS . well. Able to help customer navigates the obstacles they would not have solved
Language barrier Bahasa Indonesia & EﬂgIISh in a shorter time.
SZ'H./; ;ZD{EJ%"' ;;ﬁﬂjﬂgﬁ&*ﬁlt\ﬁ Act as the bridge to bring both sides to a level ground of understanding. Help
. . . to advice customer on the expectation of dealing with local and also letting the
Cu ItU re Old tg??eratlon with laid-back locals understand the importance of customer expectation.
mentality
E&}T\T%%:é:. Eﬁﬁ%'@*ﬁq& Having good understanding of local government regulations and relationship

B &T which in turn help customer to reduce unforeseen issues. Our connection as a
| . ureaucracy ax national Telco can assist customer beyond infrastructure and network. Bringing
Government regu ation (Example: Custom Clearance ) more value as a partner to customers.
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Common Challenges Faced in SE Asia Doing Business in Indonesia
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HEMQ&%Q'% . . . 20184, ENERANEEEERIMHEHERET2(
— . Insufficient capacity due to low usage for many years
Lack of network capacity

e
Long Leadtime for services

FREBSTIAUERIEEERC)
Stable and certified DC

Unexpected demand leading to long leadtime to deploy service

-

Challenging to find stable power & data centre with proven record
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Percentage of total
Chinese investments
in Southeast Asia (%)

Philippines 1.74 ———
Thailand 2.94 —\:\

Brunei 3.78 ———
Cambodia 4.43—
Vietnam -

5.65

Myanmar
6.06

Laos 7.79

Share of Chinese investments in Southeast Asian
countries between January 2005 and December 2017
(minimum size of US$100 million per investment)

CENTRE FOR STRATEGIC ANDINTERNATIONAL STUDIES
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Asia’s Best And Worst Countries For Doing Business

Singapore, closely followed by South Korea, remains the best country in which to run a business, according
to the World Bank. Pakistan, Myanmar and Bangladesh are the region’s lowest ranked economies.

’ Singapore 2 ,*;‘)ﬂ][]i}ﬁﬂ F?i—# 2 (Ease of doing business ranking out of 190 countries, 1=Best)
outh Korea = 4

China (Hong Kong) /' 5
Taiwan 15
Malaysia 24
Thailand
Japan
Brunei
Mongolia
Vietnam
Indonesia
Bhutan
China
India
Nepal
Sri Lanka
Philippines
Cambodia
Maldives
Laos
Pakistan
Myanmar 1m
Bangladesh 177

Compiled by: ANN/DataLEADS Source: World Bank
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Table 3: The overall costs of doing business in ASEAN
Score 1 (lowest cost) - 10 (highest cost)

B = T Er T e
e T T T T T T
|| w | o | w | e | w
P w [ e[ w ] w [ o[

Notes: [1] Based on income per capita in USD terms, 2017; [2] Ease of Doing Business Index, World Bank, 2018; [3]
Sovereign Credit Ratings, Standard & Poor’s; [4] Political Risk Index, PRS Group, 2017
Sources: CEIC, KPMG, World Bank, S&P, PRS, DBS.
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AAG asia-Ameri
SJC Southeast Sla-America

Gateway Cable
Asia Japan Cable Hermosa Beach

SIG MA SEA'US Southeast Asia — United States Cable
SEA-ME-WE-5 S re-| » Shortest route to USA

Southeast Asia — Middle East \£02L) Hawaii * Low Latency with total RTD: 173ms
— Western Europe 5 Cable * Away from earthquake prone areas

:""OFederaI States of Micronesia

\."OPaIau
IGG Indonesia Global

Gateway Cable Makassar

Madura Bali

Europe & Middle East

USA & Pacific
(SEA-ME-WE-5)

sabans (SEA-US)

1GG (SEA-US)

Makasar
Surabayz

gataram | 3
Denpasar ‘J:/ D

Kupang

Highly available & reliable island-wide fiber network in Singapore. Lowest latency connection in Indonesia supported by our parent company Telkom Indonesia.
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Europe & MiddleEast - -~ USA & Pacific
(SEA-ME-WE-5)  siftan O
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Highlyiavailablei&eliablelislandiwideliibennetvorkinsingapore: Lowest latency connection in Indonesia supported by our parent company Telkom Indonesia.
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